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Business Monday
For the most up-to-date local and national business news, go online to masslive.com/business
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Square One has announced 
the promotion Melissa Blis-
sett to vice president of family 
support services.  

 A native of 
Springfield, 
Blissett joined 
Square One 
in 2014 as a 
Springfield 
College 
School of 
Social Work 
intern. Upon 
graduation 
in 2015, she 
joined in the agency’s Healthy 
Families and Supervised Visi-
tation programs. 

In 2017, she went to work as 
a Child and Family Law Divi-
sion social worker for the state
Committee for Public Council 
Services in Springfield. In 
2018, she returned to Square 
One as the assistant vice pres-
ident of family services.  

Blissett graduated from the 
University of Massachusetts 
with a degree in psychology 
and developmental disabili-
ties. She earned her master’s 
degree in social work from 
Springfield College, where she 
currently serves as an adjunct 
professor. She is a member of 
the Delta Sigma Theta Soror-
ity and actively volunteers for 
the Reading Success by 4th 
Grade initiative.  

Ted Cassell, 
president of 
Park Square 
Realty, an-
nounced that 
Marsha Qian 
has joined the 
agency’s West 
Springfield of-
fice as a sales 
associate and 

Mackenzie Lefemine has 
joined the Westfield office as a 
sales associate.

Qian holds master’s degrees 
in biosystems engineering 
and chemical engineering, 
and has worked as a quality 
control scientist in pharma-
ceutical pro-
duction and 
a chemist in 
environmen-
tal labs, oral 
care produc-
tion, and high 
tech industry 
production.

She has 
worked in the 
real estate 
field as an agent and in prop-
erty management since 2012. 
She also has experience in real
estate investments and online 
auctions. 

Lefemine is a graduate of 
Suffield High School and 
obtained paralegal certifi-
cation from Westfield State 
University.

She has worked as an intel-
lectual properties paralegal 
and administrative assistant 
in real estate. She owns mul-
tiple investment properties in 
the Westfield area. 
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Wedding venues see start of recovery from COVID
By Jim Kinney
jkinney@repub.com

W ould-be June brides and bridegrooms are setting 

their sights on July and August as the betrothed and 

their venues of choice navigate a halting recovery 

and reopening from COVID-19.

“So people are not as scared. They are not moving 

things as they were moving them before, or canceling them or what-

ever,” said Peter Rosskothen, owner of the Log Cabin and Delaney 

House in Holyoke, which are two of the region’s premier locations  

for spring events such as weddings and proms. 

SPRINGFIELD

Here comes 
the bride ...

The North Center School on the grounds of the Big E is gaining 
favor as a small wedding venue. (HOANG ‘LEON’ NGUYEN / THE REPUBLICAN)

A wedding at the Log Cabin in Holyoke pre-pandemic. Log Cabin owner Peter Rosskothen said 
it would be helpful if the state would give wedding consumers more confidence by publicizing 
now what the rules will be months from now if certain benchmarks are met. (LOG CABIN PHOTO)

“The June couple, that’s very 
conservative. There 
are not many of those. 
But July, August, Sep-
tember, that’s abso-
lutely ganged up.”

PETER  ROSSKOTHEN, OWNER OF THE LOG CABIN AND DELANEY 

HOUSE IN HOLYOKE

“But the June couple, that’s 
very conservative. There are 
not many of those. But July, 
August, September, that’s ab-
solutely ganged up,” he said.

He predicts that his wed-
ding business in 2021 will be 
40% to 45% less than it was 
in 2019.

“It’s good news,” Rosskothen 
said.

That’s because the wedding 
business in 2020 was basical-
ly nil.

And weddings and what 
Rosskothen calls “social 
events” like showers are 
coming back stronger than 

other events. He estimates 
that 70% of the schools that 
usually book proms with him 
have canceled and the other 
30% are on the fence.

He’s given them only until 
the middle of April to decide.

And corporate events are 
not happening this year, 

he said. Companies would 
normally book now or over 
the next few weeks for rec-
ognition dinners and holiday 
parties that would take place 
in the last three months or so 
of the year.

“Those corporate events 
appear to be the last things to 

come back,” he said.
But weddings are coming 

back.
“Most of them are look-

ing at the second half of the 
year,” he said.

Besides moving months, 
some couples are looking 

SEE WEDDINGS, PAGE B2

Breweries, HCC 
collaborate on 
beer release and 
scholarship initiative

For anyone interested in 
cold, tasty beer, here are some 
sobering statistics: Out of 
some 8,000 breweries in the 
United States, only 60, or less 
than 1%, are Black-owned 
businesses. 

In Massachusetts, a virtual 
hopbed of craft beer with 
more than 200 breweries, 
only about a half dozen are 
Black-owned. One of them 
is White Lion Brewery in 
Springfield.  

“The fabric of the craft beer 
trade doesn’t mirror the fabric 
of the communities we work, 

play and live in,” says Ray 
Berry, White Lion’s owner and 
founder, who sits on the Di-
versity, Equity and Inclusion 
committee of the Massachu-
setts Brewers Guild. 

In response, Berry and the 
owners of three other Massa-
chusetts breweries — Arcpoint 
in Belchertown, Crue Brew in 
Raynham and 67 Degrees in 
Franklin — have banded to-
gether on a project they hope 
will draw more people of color 
to the industry. 

The project is called “As 
One.” It’s a beer — a juicy New 
England IPA. A portion of the 
proceeds from the sale of this 
limited release brew will go 
toward the creation a scholar-
ship at Holyoke Community 
College for students of color 

SPRINGFIELD

Creating opportunities 
for communities of color

Front row, from left, Arnold Cazeau, owner of 67 Degrees 
Brewing, and his wife Stephanie Cazeau; Ray Berry, owner 
of White Lion Brewing Co.; Kevin Meritt, owner of Crue Brew 
Brewery; and Amanda Sbriscia, vice president of Institutional 
Advancement at Holyoke Community College and executive 
director of the HCC Foundation. Back row from left, Mike 
Yates, head brewer at White Lion; Kevin Kardel, assistant 
brewer at Crue Brew; C.J. Eldridge, owner of Arcpoint Brew-
ing Co.; and Chris Petersen, head brewer at Arcpoint. The 
group gathered March 11 at the White Lion in Springfield to 
initiate the brewing of a beer called “As One.” Some of the 
proceeds from the sale of the beer will go toward the creation 
of a new scholarship at HCC for students of color who enter 
HCC’s brewing program. SEE BREWERIES, PAGE B2

CALENDAR
MARCH 31

Women’s Leadership Luncheon 
Series: The 2021 Women’s Lead-
ership Luncheon Series is taking 
place over Zoom on the last 
Wednesday of the month through 
May, from noon to 1:15 p.m. Each 
month, participants join a group 
of women leaders to discuss cur-
rent issues and ideas to help their 
leadership development. They 
will also have the opportunity 
to form a supportive network of 
women leaders to help navigate 
their careers. 

• March 31: “Women’s Leader-
ship from a Male Perspective” 
presenters TBD. 

• April 28: “Courageous Actions” 
with Sarah Perez McAdoo, MD, 
population health capstone 
director, University of Massachu-
setts Medical School; and Jessica 
Collins, executive director, Public 
Health Institute of Western Mass.

• May 26: “Leading Through 
Change” with Margaret Tantillo, 
executive director, Dress for 
Success Western Massachusetts; 
and Jess Roncarati-Howe, pro-
gram director, Dress for Success 
Western Massachusetts. 

Sessions are $20 each. To regis-
ter, visit hcc.edu/leader 
ship-luncheons. 

APRIL 16

The Communicator Club’s 
Virtual Program: Boston-based 
branding expert Mark Gallagher 
will be the guest speaker, noon 
to 1:15 p.m., via Zoom. Gallagher, 
co-founder of Blackcoffee, prom-
ises to uncover successful brand-
ing’s essence. Those attending 
the presentation will learn “how 
branding works to make more 
compelling arguments and tell 
more engaging stories through 
positioning principles,” he said. A 
partner at Blackcoffee, an agency 
that works exclusively with 
brands in transition, Gallagher 
works at the intersection of brand 
strategy (how a brand is defined) 
and brand identity (how a brand 
is articulated). A $10 fee will be 
charged for the online program. 
To register, visit https://conta.
cc/3qL9Rdq. For more informa-
tion about The Communicators 
Club, visit https:// 
communicatorsclub.org.

By Jessica Bartlett
Boston Business Journal

Amazon.com workers in Massachu-
setts, as well as those at some other 
local companies, will be able to access 
the retail giant’s new telehealth ser-
vice as soon as this summer. 

“Amazon Care” launched 18 months 
ago exclusively to Amazon employ-
ees and their families in Washington 
state. The tool provided a telehealth 
function for employees to see a nurse 
or doctor via messaging or video, as 
well as in-person care, dispatching 
medical professionals to a patient’s 
home for blood draws or prescription 
deliveries.

The company (Nasdaq: AMZN) 
announced March 17 that it would 
make Amazon Care available to other 
Washington-based companies, and 
this summer, virtual care will be 
available to employees in all 50 states 

across the U.S. as well as to companies 
that contract for the service. In-person 
service will be expanded to Washing-
ton, D.C., Baltimore and “other cities” 
in the coming months, the company 
said. A spokeswoman declined to 
provide further details.

“By supplying Amazon Care as a 
workplace benefit, employers are in-
vesting in the health and well-being of 
arguably their most important asset: 
their employees,” Amazon said in a 
blog post announcing the expansion. 
“Amazon Care enables employers to 
provide access to high quality medical 
care within 60 seconds for employees, 
including options for care around the 
clock through messaging or video.”

To provide care for employees in 
Washington state, Amazon contracted 
with Care Medical, a private medical 
practice. Amazon didn’t say how it 
plans to deliver in-person health to 

employers beyond their own, or in 
D.C. and Baltimore.

Amazon’s nationwide move into 
telehealth comes as providers are in-
creasingly relying on it in the midst of 
the pandemic. It’s a direct assault on 
companies like Boston-based Amer-
ican Well, which has spent over a de-
cade convincing regulators locally and 
nationally that telehealth should be 
reimbursed and more readily accessi-
ble without geographic restrictions.

In the days since the announcement, 
Amwell stock dipped more than 10% 
since March 17, and down significantly 
from the $42.80 the stock reported on 

Jan. 27. The company (NYSE: AMWL) 
went public in September 2020.

Changing regulations
Though Amazon’s new foray rests 

on much of the work of established 
telehealth companies, the e-com-
merce giant will have to contend with 
an evolving set of regulations around 
telehealth once the pandemic sub-
sides.  

Due to the pandemic, federal 
government officials suspended rules 
around confidentiality and security of 
medical records, allowing doctors to 

HEALTH CARE

Amazon’s new telehealth service coming to Mass.
The tool provided a telehealth function for employees to 
see a nurse or doctor via messaging or video, as well as 
in-person care, dispatching medical professionals to a 

patient’s home for blood draws or prescription deliveries.

SEE TELEHEALTH, PAGE B3
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at nontraditional locations. 
Storrowton Village at the Big 
E in West Springfield started 
offering weddings last year 
in its Greenwich Barn, said 
Jessica K. Fontaine, director 
of Storrowton Village and 
Museum, which partners 
with the Storrowton Tavern 
on weddings.

The historic barn wasn’t a 
wedding venue before the 
pandemic. But a couple called 
in November, eager to use 
a smaller space so they can 
keep to occupancy require-
ments.

“It was just the perfect spe-
cial wedding for them,” she 
said. “To use that space with 
the fireplace going.”

Now couples inquiring of 
the Big E about using even 
smaller museum spaces that 
are not usually available for 
weddings — like Storrowton’s 
quaint schoolhouse — for 
intimate ceremonies for five 
to 10 people.

“It’s people growing accus-
tomed to the way we live,” 
she said. ”People are more 
comfortable in their small 
pods of people.”

Suzy Fortgang, owner of 
Valley View Farm in Hayden-
ville, an indoor or outdoor 
wedding business heading 
into its fifth year of opera-
tion, said she was only able 
to do 15 to 20 very small 
weddings.

“For couples who ended 
up feeling like they wouldn’t 
have wanted to do it any oth-
er way,” she said.

But such dreamy talk won’t 
pay the bills in an industry 
where the average wedding 
in 2019 in Massachusetts 
was 130 guests and cost 
$34,679, according to the 
website The Wedding Report. 
That $35,000 number made 
Massachustts the third most 
expensive state out of 50 plus 
Washington, D.C.

And the food and accom-
modations sector of the 
economy is still struggling to 
maintain and regain pre-pan-
demic employment.

As of last Monday, state 
COVID guidelines allow 
for indoor gatherings of as 
many as 100 people. Outdoor 
gatherings at event venues 
or public spaces now have a 
150-person limit.

Those new limits, an-
nounced from Boston on 
March 18, flipped a switch 
among consumers, said Tim 
Garstka, director of sales at 
the Big E who said the folks 
there who book weddings got 
busy in a hurry.

“Their phones lit up for the 
first time in a long time,” he 
said.

Rosskothen said it would be 
helpful if the state would give 
wedding consumers more 
confidence by publicizing 
now what the rules will be 
months from now if certain 
benchmarks are met.

Consumers are asked to 

book now not knowing what 
the party size or other restric-
tions will be.

“There are people who 
don’t want to take the risk,” 
he said.

President Joe Biden has 
talked about moving the 
country closer to normal and 
making it more advisable 
to host small gatherings by 
July 4. Health experts have 
spoken about Labor Day 
as a return to more normal 
activities.

At Valley View Farm, Fort-
gang said she can offer indoor
and outdoor options, includ-
ing a pavilion that’s open on 
all four sides.

“So we have a built-in rain 
alternative,” Fortgang  said. 
“Couples are being very 
flexible about their plans and 
we are excited about getting 
back to work.”

Peter Rosskothen on the patio of the Log Cabin last week.  
Below, carpets are cleaned at the venue in Holyoke in prepa-
ration for more weddings and events to be held later this year. 
(DON TREEGER / THE REPUBLICAN)

who enroll in its beer, cider 
and winemaking program.   

“Throughout the country, 
there have been a number of 
initiatives driven by brew-
eries, trade stakeholders, 
and guilds who recognize 
the diversity and inclusion 
deficits and want to be change 
agents,” Berry said. “Some of 
those initiatives happen to be 
scholarship driven.” 

The idea for “As One” came 
from C.J. Eldridge, co-owner 
of Arcpoint, who had read an 
article about the experiences 
of Black Massachusetts brew-
ery owners in a historically 
white-dominated industry. 
The story featured interviews 
with Berry and Kevin Mer-
ritt, owner of Crue Brew, and 
also mentioned 67 Degrees, 
which is co-owned by Arnold 
Cruzeau.   

“I saw all those guys in the 
article and it inspired me 
to want to get together with 
them and brew something 
and also bring some aware-
ness,” Eldridge said. “We 
want to attempt to spread 
brewing out to more people 
of color, not necessarily just 
Black, but people of color in 
general, and get them into the 
business. Let them know what 
it’s about.” 

HCC debuted its beer, cider 
and winemaking certificate 
program in the fall of 2020, so 
the decision to partner with 
the college made sense, Berry 
said. “Craft beer is all about 
local,” Berry said. “If we want 
to expand the conversation, 
this is a perfect opportunity 

for us to align ourselves with a 
great local institution.”  

The label for “As One” in-
cludes the names and logos of 
all four breweries plus HCC’s, 
along with a poignant descrip-
tion: “As One, a collaboration 
of unity, is just that. We came 
up with a conversation starter, 
something to bring people 
together. ... As many of you 
may or may not know, people 
of color make up approxi-
mately 1 percent of ownership 
in the craft brew industry. To 
this end, we have teamed with 
Holyoke Community College 
to create a scholarship for 
their brewing program. The fi-
nancial aid will help people of 
color break into the industry 
that is far underrepresented. 
We hope you enjoy this beer 
with open minds and open 
hearts.” 

“We are very excited about 
the pipeline of talent that this 
scholarship program could 
generate while also helping 
to break down barriers, open 
doors, and hold them open for 
people of color in our com-
munity,” said Katie Stinchon, 
executive director of the Mass 
Brewers Guild. “As an indus-
try we are very aware that the 
makeup of our brewery own-
ers, staff and consumers are 
predominantly male and pale. 
This is a great step to work to 
change that, and something 
that can be emulated in other 
regions and institutions across 
Massachusetts. “ 

The scholarship, as yet un-
named, will be administered 
by the HCC Foundation. 

“Every scholarship tells a 
story about why someone 
feels it’s important to give 
back, or what they hope 

to make possible with the 
establishment of the fund,” 
said Amanda Sbriscia, HCC 
vice president of Institutional 
Advancement and executive 
director of the HCC Founda-
tion. “The scholarship that 
will be created as a result of 
this brewery partnership is so 
powerful because it’s all about 
creating opportunity, and it’s 
a real example of people com-
ing together to create positive 
change. HCC students can see 
themselves in each of these 
business owners and realize 
that they, too, can chase and 
achieve their dreams.”

Sbriscia joined Berry, El-
dridge, Merritt, and Cruzeau 
earlier this month at the 
White Lion Brewery in Tower 
Square in Springfield for 
the one-day brewing of “As 
One.” Canning is scheduled 
for today. The beer will be 
available starting Wednesday 
during White Lion’s weekly 
“Cans to Go” sessions at the 
brewery, which run every 
Wednesday from 4 to 7 p.m., 
and every Saturday, from 
noon to 4 p.m. 

“Springfield has a lot of 
diversity, so it’s great that 
we’re doing this in the heart of 
Springfield,” Eldridge said. “A 
lot of people of color, they’re 
gonna be like, oh, damn, look 
at these guys here, just like 
me. They’re pumping out 
beer and working together for 
something like that.” 

Although the batch is small, 
the goal is to make the brew-
ing of “As One” a special, an-
nual event that will continue 
to seed the scholarship fund at 
HCC over the years. 

“It’s not a one and done, 
that’s for sure,” said Berry.

Breweries
CONTINUED FROM PAGE B1

Weddings
CONTINUED FROM PAGE B1
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$30,000 gift aids 
childbirth center

Cooley Dickinson Health 
Care in Northampton re-
ceived a $30,000 gift from 
Thomson Financial Manage-
ment to support the child-
birth center project which, 
when completed, will offer 
expanded services in a newly 
renovated space that includes 
an upgraded nursery, birthing 
tubs, and more home-like 
surroundings for moms and 
babies.  

“We believe in access 
to quality health care and 
appreciate the opportunity 
to contribute to the birthing 
center at Cooley Dickinson,” 
said Renae Ransdell, senior 
vice president with Thomson 
Financial Management.

Ransdell continued, “I had 
two very different delivery ex-
periences and am immensely 
grateful for the care and sup-
port my children, myself, and 
even my spouse received on 
both occasions. Care for our 
community is one of our core 
values at Thomson Financial 
Management and we hope 
our donation can contribute 
to the families of our commu-
nity having experiences like 
the ones we are so grateful 
for.”

“This generous gift will 
help moms and babies right 
here in our community — 
providing access to safe, high 
quality birthing services in an 
environment that wraps each 
family with warm, compas-
sionate care,” noted Cooley 
Dickinson chief development 
officer Diane Dukette.

“Thomson Financial has 
brought our fundraising ef-
forts for the childbirth center 
over the $2 million mark.  
Their support will inspire 
others in our community to 
come forward to help fund 
this project that is made possi-
ble from the generosity of our 

community.”
The renovation of the 

childbirth center includes re-
furbishing patient care areas 
and support areas to make 
the space more comfortable 
for moms and babies, as well 
as creating a warmer, more 
home-like environment.  In 
addition, the nursery will 
be upgraded to a Level 1B 
nursery to provide special 
newborns with extra care and 
attention. Once renovations 
are complete, Cooley Dickin-
son will be the only Level 1B 
nursery in Western Massachu-
setts.

Bay Path program 
recognized 
nationally

Bay Path University’s 
online Bachelor of Science 
in Nursing program is a solid 
investment, according to a 
rating service that connects 
investment with return.

In its Top 25 list, OnlineU.
com ranked Bay Path’s BSN 
program at No. 6 nationally 
for online bachelor’s nursing 
programs with the highest 
return on investment. With 
many of Bay Path’s students 
also working full time, time 
and money are important 

factors when considering and 
planning to return to school, 
which university officials say 
is considered in designing the 
program.

“As a career-oriented 
university, we focus not only 
on preparing our graduates 
for their professions, but 
also on preparing them for 
life after graduation,” said 
Maura Devlin, associate 
vice president and dean for 
Undergraduate Studies at the 
Longmeadow university.

“The financial implications 
from a large amount of tuition 
debt can really impact how 
successful college graduates 
can be, and the types of risks 
and decisions they feel confi-
dent making as they navigate 
the first years in their profes-
sional fields.”

The majority of students 
in Bay Path’s Bachelor of 
Science in Nursing program 
are working while pursuing 
degree completion, accord-
ing to the university.

According to The Bureau of 
Labor Statistics, employment 
of registered nurses is pro-
jected to grow 7% from 2019 
to 2029, faster than the aver-
age for all occupations, with 
The American Association 
of College of Nurses encour-
aging a Bachelor of Science 
in Nursing as the minimum 
education requirement for 
nursing professionals.

OnlineU is a product of 
leading higher education 
researcher and publisher Op-
timal. It focuses on providing 
prospective students with 
proven alumni outcomes. 
Using tuition, salary, and 
debt data that is specific 
to the program and degree 
level at each school, OnlineU 
ranks colleges on their return 
of investment when compar-
ing tuition costs to the average 
alumni’s salary 10 years after 
graduation.

The main entrance at Cooley Dickinson Hospital in Northamp-
ton. Cooley Dickinson Health Care received a $30,000 gift 
from Thomson Financial Management to support the childbirth 
center project at the hospital. (DON TREEGER / THE REPUBLICAN FILE PHOTO) 

Philip H. Ryan Health Science Center at Bay Path University. 
The university’s BSN program is ranked No. 6 nationally on 
OnlineU.com for online bachelor’s nursing programs with the 
highest return on investment. (BAY PATH UNIVERSITY PHOTO) SEE ETC., PAGE B3
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THE GAMES HAVE STARTED,
BUT YOU CAN STILL PLAY!

FAST, FREE AND FUN!
COMPETE LOCALLY AND NATIONALLY!

Just choose the winners of each round. If your teams win, you WIN! 
Run and track your office or family pool online for FREE. Compete 

against VIP Pickers and the MassLive Sports Staff.

ENTER NOW AT
http://contest.collegehoops.masslive.com/

CONTEST RUNS
MARCH 14 - APRIL 11

Presented by Levia

NATIONAL PRIZES LOCAL PRIZES
• $1,000,000 

for a perfect bracket
• $1,250 in cash from Levia and a
MassLive Drawstring Bag and Hat 

For a full bracket

• $75 VISA Gift Card
for the winner of each round

• $500 in cash from Levia and
a MassLive Drawstring Bag 

For a 16-team bracket

• PlayStation 5 Digital Edition
for the overall 16 and 4 Team

Bracket winner

• $250 in cash from Levia and
a MassLive Drawstring Bag

For a 4-team bracket 
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